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Textbook Studies

Textbook studies have found:
• Unfavorable & Inaccurate Depictions

The “others” are:
• often eliminated

• scarcely represented

• completely misrepresented

• little control of depictions
(Balodimas-Bartolomei, 2003; Banks & McGee Banks, 2001; LaBelle, 2010)



Foreign Language Textbooks
•Central to learning target language/culture

•Often student’s primary source of cultural 
exposure

•Attractive textbook photographs

•71% - simply ornaments

• Textbooks are not an authentic experience 
but “a culturally coded educational construct”



Importance of Textbook Studies
Italian instruction-on the rise in high schools & universities

(Dolce & Tamburri, 2013)

Few performed studies on Italian textbooks

Research studies needed in:
• areas of Italian studies

• language teaching 

• curriculum development

Current study aims aims at demonstrating the significance of 
culturally relevant photographs in foreign language textbooks. 

http://pinyin.info/news/2008/us-post-secondary-enrollments-in-foreign-languages-and-the-position-of-mandarin



Purpose of Current Study
The current study examines:

• Textbook Photographs of Italian youth

• Teacher & Student Teacher Comments

Main objective of study/Research Questions:

How are Italian youth depicted in textbooks?

What are some of the characteristics of Italian youth?

Are they presented as being part of a homogeneous or 
multicultural society?

Are there many similarities and/or differences with 
American youth?

Are youth from all over Italy represented?



Ecco Textbooks
Ecco High school series- EMC publishing, 2010

• Book 1- Michael Sedunary, Nancy Posterino, Sophia Kearns, Marisa 
Tarascio-Spiller

• Book 2- Michael Sedunary, Nancy Posterino

• Book 3- Nancy Posterino

Textbook series contains: 

• 3 texts/workbooks, CD’s, Teacher’s 
Resources, Assessment kits

• Only textbooks were evaluated

The editors claim that the textbooks contain:
• Up-to-date and exciting photography

• fun cartoon stories

• authentic language



Textbook Analysis
•Content Analysis

•Only on textbook photographs-not cartoons

•Two focuses of analysis

•Objects
• Places, sites, products, clothing, transportation, 

food

•People
• Gender, race, age, profession, hair color, actions, 

appearance

• Patrikis’ 4 sins of commission

• Sadker’s seven forms of bias 

http://www.libreriadelsanto.it/cd/8019118041227/un-amico-in-piu-laboratorio-di-lingua-italiana-per-alunni-stranieri-volume-1.html



Criteria: Patrikis’ 4 Sins of Commission

Trivialization – silly out of date or 
quaint tokens depicting culture 
solely in terms of customs and 
cuisines.

Stereotyping – an oversimplified 
aspect or characteristic of a 
culture or its people.

Political bias – some elements of 
a culture are featured but others 
are ignored.

Dangerous incompleteness – an 
entire subculture or other crucial 
part of a culture is not 
represented.  

http://destee.com/index.php?threads/italys-culture-of-racism-exposed-by-fans-abuse-of-black-football-star.59496/
http://www.florencephotos.com/cat.asp?iCat=73



Zittleman & Sadker’s 7 forms of Bias
1.Invisibility – certain groups are underrepresented.

2. Stereotyping or bigotry – rigid set of 
characteristics to all group members.

3. Imbalance and selectivity or referred to as a half-
told tale – only one interpretation of an issue, 
situation, or group of people.

4. Unreality – colored glasses – textbooks frequently 
present an unrealistic portrayal of our history and 
contemporary life experiences. 

5. Fragmentation and Isolation – racial & ethnic 
group members are depicted as interacting only 
with persons like themselves, isolated from other 
cultural communities. 

6. Linguistic Bias – using words, e.g. masculine 
terms and pronouns, for all individuals reflecting 
the discriminatory nature of our language.

7. Cosmetic Bias – attractive, shiny book covers, 
photos, or posters that present an unrealistic 
view of individuals and culture in society. 



Textbook Study Results

Males Females

Book 1 93 90

Book 2 82 109

Book 3 226 307

401 506

Total:  907

• 428 photos containing people 
• (96+91+241)

• 347 photos  containing objects
• (86+140+121)

• 775 photos analyzed

907 Individuals Analyzed



La Moda, Jeans, Cell-phones, Shopping

Italians love fashion, cellphones, shopping!

60%= jeans
4%= cells

Shopping=5%



Friends & Socializing
•Italian youth enjoy parties…

•Socializing very often takes place in one’s home.

34%



Education
Education is highly valued-so is English!

12%



Sports
Most Italian youth enjoy sports especially…

Gym
Basketball

Soccer
Cycling

7%



Family 

•Italians are family oriented

• Quality Family time!            

Total: 
20 photos=5%



Italian Food & Products

Traditional food is still highly regarded

Food Items=8%
Fast Food=3%
Slow Food=9%



Fast Food & Gelato
And fast food too!!

Italians love ice cream!!

Paninoteca
Gelateria

Ice cream, Pizza, 
Hamburgers, Fries 

12% 



Carnevale & Feast Days



Cars, Scooters & Bikes
The easiest way to get around



Music 4%



Volunteering

14 photos



Pets

Pets are very popular!

17 photos=2%



Environment

Environmental issues play a role in Italy.



Places visited in text

•Rome=54

•Sicily=45

•Bologna=31

•Venice=25

•Florence=23

Abruzzo Alps Amalfi
Coast

Ancona

Assisi Como di
Lago

Dolomiti di
Brenta

Genova

Lucca Perugia Pisa Pompei

Puglia Sardegna Siena Trentino

Umbria Verona



Trivialization

•Silly, out of date, quaint tokens 
of  culture 

•Culture is only customs/cuisines



Stereotyping 

An exaggeration some aspect or characteristic 
of a culture or its people.

Assigning a rigid set of characteristics to all 
members of a group 

19% =blondes



Political bias, Imbalance, Selectivity 

•Some elements of a culture are featured but 
others are ignored, either consciously or 
unconsciously. 

•Gender, class, or regional linguistic differences

•Presenting only one interpretation of an issue, 
situation or group of people 



Dangerous Incompleteness,
Invisibility, Fragmentation, Isolation, 

Cosmetic Bias
•Entire subculture or other crucial part of a 
culture is not represented group is physically 
or visually isolated 

•In the text new cosmetic bias suggests that a 
text is bias free, but beyond the attractive 
covers, photos, or posters, bias persists



Teachers’ & Student Teachers’ Comments
•Italian Youth…

•Smile a lot – are happy 

•Are adventurous - full of life- interactions welcoming 

•Look like a lot of  Americans especially in the way 
that they are dressed

•Enjoy spending time in their homes, at school and at 
the gym, with groups

▪ A very beautiful country - they enjoy exploring it.

▪Value holidays, music, traditions, animals, social 
interactions

•Love their ice cream and enjoy music and going 
shopping.

• Use different modes of transportation: biking, 
scooters, bus, taxi, walking, etc

• Their technology seems like ours. 

Differences

• Italian mode of communication

•Talk a lot with their hands & use different facial 
expressions

•Settings, landscapes, and history are different

•Many on scooters – big difference with Americans 

•Some photographs appear to be stereotypes or 
trivalization of “Italian” things, e.g. eating gelato 
and hanging out by the colosseum. 

•Outdated cellphones, clothing, and hairstyles for 
both men and women. 

•Basically all homogenously white, with no diversity 
shown. Thus, the book contained dangerous 
incompleteness.

•Overall, books very interesting  & similar to high 
school French & Spanish textbooks. They would 
enjoy using these textbooks to learn Italian



Conclusion
 Youth are connected to family

Youth are depicted realistically

Although different areas of Italy 
are included in book, southern Italy 
is not mentioned until book 3.

Their society does not appear to 
be a multicultural society

No handicapped students in book

This study has demonstrated that:

Italian youth like socializing, nature, 
going out to eat, pets, fashions, jeans, 
cell phones, music, scooters, fast food, 
traditional food, nature, feast days, 
sports…..

Italian youth share many similarities 
with American youth-sports, fashion, 
technology, socializing.


