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JEMSS Project 

• An ERASMUS project partially funded by the 

European Commission 

• Aims to develop a joint masters programme in 

Digital and Social Media Marketing - 

#passion4digital community of Europe  

• It is a partnership between 5 European 

universities  with project leader  Salford 

Business School, University of Salford, UK and a 
UK based company. 
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Major Findings from the Research 

 • A Joint Degree has to provide a good blend of 

soft skills and digital skills.  

• Digital Marketing education should be provided 

both at the university and in-company training. 

Self-education is also needed. 

• A semester abroad is an attractive feature for a 

Joint European Master’s Degree Programme. 

• Digital Learning tools should be integrated in the 

educational process. 
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MOOC on Digital and Social Media 

Marketing 

 
• The major goal was to create an innovative 

learning material. 

• Develop an xMOOC type of course. 

• To test it in a large audience. 

• To examine partners’ collaboration. Project 
partners have different MOOC proficiency. 
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MOOC on Platform https://iversity.org   
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MOOC on Platform https://iversity.org   
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MOOC on Platform https://iversity.org 
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MOOC Lessons Learned 1 

 • Digital and Social Media Marketing is an 
attractive MOOC area: 14 000 participants all 
over the world took part in the course. 

• Students can take such course for different 
reasons and gain a variety of benefits: 

- To develop digital marketing strategy 

- To hire a digital marketing consultant 

- To improve digital knowledge and skills 

- To find out that digital marketing is not one’s 
carrier 
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MOOC Lessons Learned 2 

  

Many suggestions for course improvement: 

Peer evaluation 

The time needed for homework preparation 

 Level of difficulty of the quizzes 

Additional written support for the videos 

The opportunity to go back to the course and 

review material 

More additional readings 
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MOOC Lessons Learned 3 

  

Time consuming 

Need of expert skills beyond digital marketing 

Coordination of an international team in course 

development and implementation 

High dropout rates 

Updating of the content 

Sustainable business model of the course 
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MOOC Lessons Learned 4 

  

Different legislation in the project partners’ 

countries 

Experience in distance learning is not enough 

for accepting MOOC as a full-fledge course in 

the curriculum. 

The growing commercialization of the 

technology platforms is also a major challenge. 
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Thank you for your  

attention! 

milanka.slavova@unwe.bg 

acruz@city.academic.gr 
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