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OBJECTIVES OF THE BOLOGNA PROCESS

Adopting a simple and easy way to compare qualification systems

Adopting a system based on two main cycles (Level 1 and 2)

A system of credits based on the ECTS system
Promoting mobility @

Promoting European cooperation

Promoting the importance of a European higher education area

University of Bologna website, 2023




EU RECOMMENDATION ON

KEY COMPETENCES FOR LIFELONG LEARNING

Competences

Multilingual

Personal

Social and learning to learn
Civic

Entrepreneurship

Cultural awareness and expression

&

Council of Europe, 2018




THE PORTUGUESE CONTEXT

Unemployment in August 2023:

= 17.2% for young people ages 16 to 24

INE (Portuguese National Statistics Institute), 2023

= Prepare students for an evolving workplace and lifelong learning

= Acquisition and development of skills needed in a second cycle degree




SUBJECT DESIGN

Subject analysis
Subject design
Development of materials

Assessment of students and students’ reactions to the process




OUTLINE OF SUBJECT: ENGLISH VI (2NP SEMESTER, 3RP YEAR)

Phase 1: Franchise proposal

Phase 2: Poster on interculturality

Phase 3: Mini article on interculturality




OUTLINE OF SUBJECT: PHASE 1 (FRANCHISE PROPOSAL)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

* Awareness-raising
Examples of product/service cultural adaptation ()
* Presentations

Intercultural negotiation case study

Franchise research task




OUTLINE OF SUBJECT: PHASE 1 (FRANCHISE PROPOSAL)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

Examples of product/service cultural adaptation

* Adaptation of negotiation to specific

Intercultural negotiation case study p—
intercultural context

Franchise research task




OUTLINE OF SUBJECT: PHASE 1 (FRANCHISE PROPOSAL)

CLASS/AUTONOMOUS INPUT

Examples of product/service cultural adaptation

Intercultural negotiation case study

LEARNER OUTPUT

Franchise research task

Case study research

Comparison of franchises across cultures
Research into geographical locations
Identifying areas of cross-cultural adaptation

Submission of franchise proposal for assessment




OUTLINE OF SUBJECT: PHASE 2 (POSTER ON INTERCULTURALITY)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

Talk 1 — The Banana Paradigm e « | st of potential research topics

Research and production methods — poster




OUTLINE OF SUBJECT: PHASE 2 (POSTER ON INTERCULTURALITY)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

Talk 1 — The Banana Paradigm

* Selection of specific topics

* Design/creation of poster (groupwork)
Research and production methods — poster =~ |—

* Group presentation of poster to the class

e Submission for assessment




OUTLINE OF SUBJECT: PHASE 3 (MINI ARTICLE ON INTERCULTURALITY)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

Talk 2 — Business Network International =)  Building collaboration into cross-cultural
projects

e Cross-cultural business practices
Research and production methods — mini article .

Bridging from the classroom to the real world

e Individual building of cross-cultural profile (of
self and of the other)




OUTLINE OF SUBJECT: PHASE 3 (MINI ARTICLE ON INTERCULTURALITY)

CLASS/AUTONOMOUS INPUT LEARNER OUTPUT

* Defining ‘new knowledge’ and narrowing of
research focus

Talk 2 — Business Network International

* Individual selection of related but distinct topics

Research and production methods — mini article [ ¢ Sections and development of an article

e Writing a mini article
e Submission for assessment
e Oral presentation of chosen articles

e Poster and article exhibition and Q&A




WORK FOCUS

Phase 1: Franchise proposal
e Carrying out academic/intercultural research
*  Ensuring site credibility and using online journal databases
 Negotiating language

e  Cultural adaptations




WORK FOCUS

Phase 2: Poster on interculturality
* Organisation of a poster
* Concise writing: summarising, paraphrasing and simplifying
* How to reference properly (Mendeley)

* Presenting posters




WORK FOCUS

Phase 3: Mini article on interculturality

Organisation and language of an article

Citing correctly and avoiding plagiarism

Verb complementation patterns used when citing
Using visual aids effectively

Presenting statistical data accurately

Embedded questions and active listening




ACTIVE LEARNING IN HIGHER EDUCATION

The process of having students engage in some activity that forces them to reflect upon

ideas and how they are using those ideas
Collins & O’Brien, 2003, p. 5

= Learner-centred approach

= Learners play an active role

= Task solving | Teamwork

= Regular feedback and reflection

= Autonomy | Critical Thinking | Motivation




LEARNERS’ FEEDBACK

Quality Control System Results for this subject (2 groups)
Marks 1-9 Average: 8.72

<4.9: Need of Improvement

5-7.9:Good

> 8: Seal of Best Practices




LEARNERS’ FEEDBACK

(- N
The franchise proposal project was a valuable learning experience, and it allowed us

to apply the theoretical concepts we studied in class to the real world.

\ )
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LEARNERS’ FEEDBACK

~

| believe that this activity was pertinent for students in the business field because it

helped to understand cultural differences between countries and communication

techniques ... when dealing with people from different backgrounds than ours.

)
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LEARNERS’ FEEDBACK

~

| believe the mini article was a significant asset, especially for those of us who went

on to pursue a master'’s degree, it gave us important research and writing skills

which are currently very useful to me! p
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LEARNERS’ FEEDBACK

/ The mini article was the activity that | consider the most relevant, interesting, and \
educational of all the work we did throughout the semester. First, it gave me a
general idea of what will be expected of me for my master’s thesis. Then, since the
topic for the article was of our choice, it allowed me to be creative and work on
something that | am passionate about. Also, | believe that this work allowed me to
improve many skills, such as writing, research, organization, communication, critical

thinking, and overall lifelong learning, since it involves staying updated with current

events and trends. All of this would not be possible without all the tools and tips
\that I learned during English classes. /
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SAMPLES OF LEARNERS' WORK - POSTERS

Cultural appropriation in K-pop

Carolina Almeida, Marta Mocho, Martim Monteiro

Is Ageism anIssue

in the Middle East?

Bérbara Pereira n2102695 Cldudia Santos n? 97554 Sofia Pereira n? 102869

The purpose of this study is to identify whether ageism is a current issue in Arabic cultures, more specifically in the Middle
East, or not. Our objectivwith this poster is to bring awareness to an issue that many times goes unnoticed.

Introduction

Ageism is the term used to describe an act of prejudice and
discrimination towards others, or oneself based on one’s age and
can be manifested at an individual and institutional level It is
actively institutionalised and can affect people of any age group,
however, older people seem to be more affected.

In this study, we gathered information regarding the expectations
versus the reality of growing older. When researching for this study
we analysed several cross-cultural articles, as well as more specific
cases like Israel, Egypt and Qatar.

Methods

As a basis for our research, we resorted to various academic papers
and articles, in addition to questionnaires to both elderly and
young people, and interviews made to elders to understand their
View on modern society.

Discussion

By analysing these articles and academic papers, we came to the
ion that judi inst older people.

Younger people no longer wish to be with their elders and do
not see them as a source of wisdom but rather s a burden.
“The informant pastor Meron said: «Once the older person was
looked upon as someone wise, who is savvy, who is familiar
with society. Today it's exactly the opposite.».” [1]

The perception that Qatari women have about the various
ageing characteristics of the elderly is different when it comes
o men or women, with women being perceived as elders at a
younger age than men.

Physical

1 Proportion of Qatar women by Age and Thei Perceptions of the Various Ph
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Image 2. Source: Abdulrahman O. Musaiger (2013)

d
This is particularly when regarding the
service when some elders are denied proper care due to their age.
In some instances, ageism can lead to both physical and mental
health issues that are then not properly taken care of.

Ageism is more common in poorer countries and we believe itis
due to the fact that their life expectancy rate is lower. It is believed
that modernisation is to be blamed for the widespread ageism in
Arab cultures. The interviewed Arab elders in Israel agree that the
family union is no longer as strong as it used to be and family
values are not taken as seriously.

Image 1. Source: World Health Organization (2018)

In this world map, we can understand that Arab countries like
Egypt, Algeria, Qatar, among others, have a higher ageist culture.

whose age was over 40 years old, were more likely
to consider mobility (71.5%) and body image (65.4%) as
important criteria for ageing in women, compared to other age
groups.

Conclusion

After careful analysis, we can conclude that ageismis a bigger
issue in the Middle East than we expected. We had the
perception that in Arab cultures elder people were more
respected and valued.

Traditionally, it is believed that Arab cultures, due to their
religious beliefs, have a higher respect for elders. However, due
to modernisation and changes to the culture itself, elders have
lost respect and honour because age is no longer perceived as
asocial status.

Since ageism is a serious issue that may lead to medical
neglect, people should be properly educated and the
government should have measures to fight these prejudices.

References

1] Manor, 5. 2020). A i
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Musaiger, 0. A. (2013). Perception of Aging and Ageism among Women in Qatar
Ibrahim, N. ., Bayen, J. U. (2019). Attitudes toward aging and older adults in Arab
culture - A literature review

older adults among undergraduate nursing students
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Methods and Materials
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| ABSTRACT |
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“The promotion of intercultural commurication skls,
global citzenship and social ustice, as well as the faciity
for exchange of knowledge and ideas between diferent
ountries were positive aspects that stood out during our
research. As cultural barrers are broken down,
communication and idea sharing becomes easier, which
can ead to a more open and inclusive educaional
environment,

On the other hand, cultural convergence can have
negative impact on educaion. Examples of tis are loss of
cultural identiy, which can result in @ narrow and limited

ducational experience, and a problem with ect
understanding the student’s cultural background and
forming a learning plan that recognizes and incorporates.
diversiy.
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Abstract

Research proves that, in a negotiation, we experience a range of emotions that influence
the negotiaton process (Druckman & Olekains, 2008), Emotional bind T lead to
and even failed Therefore, by
e e e e i negnnauons
in the future

We analyzed several articles that explain and show how emotions can be a blind spot
during a negotiation, and some of the tactics we need to account for. Our results
showed that emotions can affect negotiation on a p

and negative level. Depending
on our disposition towards the situation, it will change the outcome. The implication of
this study could be used to promote the importance of EQ (Emotional Quotient) and
awareness of emotional blind spots.

Introduction

As we are aware, Emotional Intelligence (EI) has been neglected through the years.
Although itis a relevant aspect, only in recent years has it been taken into consideration.
Itis important to understand how our emotions can control our life, even in
negotiations.

The EI of both negotiators plays an important role when deciding an arrangement (Der
Foo, Anger Elfenbein, Hoon Tan, & Chuan Aik, 2004). Therefore, the ability to understand
our own and others’ emotions can be used to our advantage when closing a deal. That is
why many negotiation tactics are based on manipulating emotions.

SAMPLES OF LEARNERS' WORK - POSTERS

How do emotional blind spots
affect business negotiations?

Materials and Methods

We based our research in published articles, university theses and also studies done in the area of emotions in

negotiations. By analyzing all of these documents, we were able to collect a

of tricks and tips that we can take

into account to prevent the negative effects of blind spots during negotiation.

ress the.
concern, not the
emotion

Rather than dealing

stimulate positive
emotions and replace
negative ones instead
of feeling powerless.

Use positive
emotions

Drecy Be aware of your
Vi ndirect e
Communication
In direct
communication, the
speaker clarifies it. In
indirect communication,
meaning is conveyed
through nonverbal
behaviors.

To reach a successful
deal, people have to see.
beyond words, so they
can truly understand
the speaker's intention.

Negotiators are more Itis important to

perceive our own
emotions. To recognize
the emotions of others,
we must first
understand our own.
By having better self-
control and reacting
wisely, we can treat and
be treated fairly.

(confidence, interest,
Empathy} than negative
one

They willbe willng to

reach an agreement if
they feel good around
the other party.

Results

Our analysis shows that these blind spots can impact negotiations on multiple occasions in a negative way.

We can use as an example, when a negotiator has an emotional blind spot regarding their own competences.
‘They will probably seem unsure/hesitant to the other party and it will make him doubt about his ability to
achieve the deals. Or even, when a negotiator is unable to understand the emotions of others, he may miss
relevant signals or cues that could have led to reach a mutually beneficial agreement.

‘The problem is not understanding our personal and other blind spots and letting it negatively affect the
negotiation. It is crucial to understand our own blind spots and deal with them by stimulating positive emotions
and replacing the negative ones.

AFFILIATIONS

universidade
de aveiro

Conclusion

This research has shown that emotional blind spots affect the
negotiation negatively. Unconscious bias and negative
emotions will jeopardize the outcome and even damage the
relationship. However, emotions per se are not a hindrance.
Feelings like happiness, confidence, and trust can help forge
aworkable agreement and prosperous future.

Itis necessary for companies, especially large multinationals
and sales companies, to start providing negotiation training
to their employees. The goal is to make workers aware of
their own blind spots, resulting in better negotiation skills

References

Translating Culture, Not Just Wor

Advantages and Challenges

Abstract

i il to havecuural aspects in mind when ranlting
cultures. Through want to explore.
the effects culture. hus in translation. When cultural elements are not

considered it islikely for that advertisement not to be successful among the
target audience. Therefore, translators should be familiar with the
ideological and cultural background of the culture they are translating to.

Introduction

Advertisements are crafted to persuade customers, and the
strategies used to achieve this vary based on cultural norms and
values. Therefore, culture plays a vital role in creating successful
advertisements, which are the ones that effectively communicate
the message across the different cultures. Transcreation is one of
the methods used for creating successful ads. It focuses on a
principle of translational freedom that will use the source text
only as a source for a new text. The translator appears as the
creator of a new text, but is also seen as a mediator between the
two texts in question.

With help from academic articles, we created this poster not
only to highlight the importance of considering culture when
translating advertisements, but also explore the challenges that
arise in translating advertissments across cultures and offer best
practices in cross-cultural advertisement translation.
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Language is just @ small
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translated Translation

Discover the
meaning

Heaning

in Multilingual Advertising

Transcrestion . Transiation
: Os Cs
Materials and Methods
Original text
The aim of our research was to investigate how
culture influences the translation of a language. After
condusting an extensive search using Google Scholar, Original text

we found several studies that supported our
argument. The studies covered various themes,
including the significance of a skilled translation and
high-auality translation in advertising, examples of
advertisements that failed due to poor translation, F>
and the importance of cultural awareness when

translating, highlighting how cultvres differ and the
need for caution when translating into a different
language.

Including cultoral
adaption
&

Direct translation

Adding craative

L A 3

Meaningfull ad to

rYey

Meaningless ad to
the target audience

Results

Considering cultural aspects will give the translator insight into which translation strategies to use
‘and which expressions he should not use: some expressions having negative connotations for the target
audience, like offense, which can damage the brand's reputation and therefore lead to the loss of
potential customers. The knowledge of laws and restrictions is important in advertising because an
advertisement that does not respect the laws and restrictions of the country in which it is launched is
liable to have legal consequences.

Transcreating advertisements leads to several problems, namely the lack of cultural correspondents
between two cultures, which thersfore need an equivalent term or expression in the target culture so s
not to lose the base of the source text and there are no misunderstandings by the public. This is because.
“concepts and ideas are embedded in the culture in which they originate. Words and sentences
elaborated for one culture are not necessarily meaningful for another” (Marieke de Mooj, 2004: 186).

There isthe failre of & washing
powder ad translated Into
Skt e ol atore el
* illustrations. However, the
ordor of Images was not
adapted to an Arabic-speaking
country where the writing and
reading proces is ight to oft,
suggesting that the clean
praduct became diry after using
the washing powder.

oL

ameroonian context, zoma paople tend to anvy
othors whon they cannot afford what others have.

Authors:

Aurea Chilengue
Bdrbara Coelho
Rafaela Pinto

University of Aveiro

(*ke") - to permit, be able, may, can

(*ke") - to permit be able, may, can

a (ko) - mouth, hole, pass, harbor

.

5; (“le") - joy, to rejoice, to laugh, to be happy.
ﬁa?&

Whether it was a stroke of luck or a flash of genius,when “mouth” made

the translation lst and it was realized that *le” could mean *to be happy.’,
y play h d selectively

as he mouth to be abls .

O e e e

Conclusion

Cultural elements can play a crusial role not only in the good
understanding of the advertising message but also in its success
in the targeted market. The cultural symbols can lead to problems
in the commercial communication, but they can also increase the
beneficial effects by meeting the local consumer's wishes of
identification and involvement.
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SAMPLES OF LEARNERS WORK - POSTERS

How does diversity washing

work in organisations?

Abstract

This poster examines the concept and impacts
of diversity washing. In the materials below, we
identified our primary sources obtained through
a thorough academic review. As a result of our
research, we learned that companies that
prioritise diversity and inclusion are more likely
to succeed and perform better. Engaging in
diversity washing will result in negative
consequences. In conclusion, diversity washing
significantly impacts organisations. For this
reason, it should strive to make real and
substantive efforts and changes to its core
values.

Introduction

Companies nowadays need to be able to do
marketing to different cultures. We wondered
how companies did this and realised that not all
are honest with the public. How does diversity
washing work in corporations? Many of them do
not put into practice what they say. Depending on
the strategy, there might be different outcomes
and impacts.

Figure 1

Materials and Methods

We used academic reports as our primary source
of information, especially "Elevating Equity", by
Josh Bersin and "Diversity Washing", by Freire. In
addition, we used relevant websites, such as
Forbes and Harvard, that supplemented the
information with examples and statistics.

Concept

The term "diversity washing" describes
companies that promote an image of supporting
diversity and inclusion but do not implement
policies in the workplace. It is not just about how
many employees come from minority groups, but
how an employer treats them and works to foster
an inclusive and welcoming environment for all
its members (Freire, 2023: 19).

Figure 2: *Black Lives Matter", or o they?

Agood example is the case of Kelli, a data
scientist at a tech company. She requested a
promotion after feeling her extra work should
be recognised. In response, the company told
her they were too busy at the time because
they were working on an official statement
regarding racial injustice and police brutality.
Kelli was hit by hypocrisy. They focused on their
public image while ignoring the request for
recognition from a Black woman they claimed
to care for (Dowell and Jackson, 2020).

Figure 3: "The Future is Female", or is It?

Impacts

Engaging in diversity washing can lead to
severe consequences (Vern Howard, 2020).

> Absence of diversity and marginalisation
(Vern Howard, 2020);
> Disinterest, uncertainty and indignation by

stakeholders (Dowell and Jackson, 202

> Difficulty achieving profitability and gaining
the respect of competitors (Bersin, 2021:13);
> Less innovation and ability to meet the
needs of diverse customers (Bersin, 2021:9).

e

sty

L Homagenousteams

Figure 4 Higher performance and producthiy of dierse teams
When compared to homogeneaus ones.

1 2 3 4 s

Figure 5: This survey shows the percentage of people among 2.745
U.S. aduls that, in 2020, would not apply to a company where:

1-there s a lack of diversity;
2- there are disparities among different ethniciracial groups;

3~ there are disparities between men and women;

4-itis not disclosed to the public its current employee demographics;
5

Ana Miguel
Inés Valente
Sofia Vidal

Companies that genuinely embrace diversity
are more successful (Hunt et al. 2015).

> Broader talent pool (Bersin, 2021:8);

> Employees have a sense of belonging and feel

valued (Bersin, 2021:20);

> Higher productivity and lower turnover rates
>Positive company culture;

>Better reputation amongst the public;
>Better leadership (Bersin, 2021).

Conclusion

With this research, we learned that diversity
washing significantly impacts organisations.
While some companies prioritise superficial
efforts for marketing purposes, these actions do
not go unnoticed and affect the organisation's
performance. Teams thrive when valued,
recognised and diverse, providing essential
inputs in different fields. Companies that do this
are often more successful and have a better
reputation.

Organisations should make real and substantive
efforts to improve a world that is more aware of
the importance of diversity and inclusion. By
doing so, they will avoid the negative

c ces we pl ly and use
the benefits to their advantage.
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ABSTRACT

Artifitial Inteligence (AI) has had a
significant impact on the arts and
cultural industries. Al has enabled
the creation of new forms of art and
has enhanced traditional ones,
making art more accessible to people
of all backgrounds. However, it's
important to remember that human
input and critical evaluation remain
essential in the creative process and
Al should be seen as a tool to assist
and augment human creativity,
rather than a replacement for it.

Alart - The Portrait of Edmond by Belamy
The research was conducted
primarily by reading Google Scholar
papers, and an extensive literature
review was performed to identify
relevant studies.

CONCLUSION

In summary, the impact of artistic emulsion on
education is a complex and multifaceted issue. While
this process clearly has its advantages, it also has
implicit disadvantages that need to be precisely
considered. Eventually, it's over to preceptors and
policy makers to find ways to promote artistic
emulsion while maintaining the diversity and
uproariousness of the traditions and practices of

different societies.
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THE CULTURAL INFLUENCE OF Al IN ARTS

BEATRIZ DIAS, 103310

INTRODUCTION

Additionally, Al is being used to
analyze artwork and create
interactive exhibits that engage
visitors in new and exciting ways. It
has also been used to preserve
endangered languages and help
restore lost masterpieces. However,
as with any new technology, there
are concerns about the role of Al in
the creative process and its impact
on the future of art. This paper will
explore the cultural influence of Al
in the arts and highlight some of the
benefits and challenges that this
technology presents.

Artificial Intelligence (AI) is
transforming the world in
unprecedented ways and the arts
and cultural industries are no
exception. The integration of Al
into the arts has created new
possibilities for artists, audiences
and museum curators alike. Al is
enabling the creation of new art
forms and enhancing traditional
ones, making art more accessible to
people of all backgrounds. ents.

ALDA - Robotic artist and it's own art creation

MATERIALS AND METHODS

The research was mainly conducted by reading articles obtained from
Google Scholar, and a comprehensive literature review was performed to
identify relevant studies. The articles were analyzed for their key themes,
research questions, methodologies, and findings. The results of the
literature review were used to create a poster that highlights the impact of
Al on the arts and its cultural significance.

REFERENCES
- https://www.linkedin.com/pulse/impact-ai-arts-
culture-industry-jatin-singh/
+ https://www.mdpi.com/2076-3417/11/2/870

+ https://www.tect hat-is-the-impact-of-
ai-on-art/2/33399
 https://bl h-initiatives/arts-culture/9-

ways-ai-can-interact-with-culture/

« https://between-science-and-art.com/artificial-
intelligence-in-society-and-art/

« https://www.mdpi.com/2076-0752/8/1/26

universidade
de aveiro

The trades and cultural assiduity are significantly being affected by AL It
is being utilized in various ways, from making new fine arts to culminating
being works of art. The ability of Al to standardize the production and
consumption of art is one of its most significant effects on the arts.

DISCUSSION

Al art - Al-blacked online text-to-image

generator (WOMBO Dream)
Human art - Report's cover produced by a
human artist, Alexandra Francis, using the
generated image

This permits us to deliver art that is available to individuals from varying
backgrounds. Man-made intelligence created art is unconstrained by
customary social shows, permitting it to deliver new and instigative artistic
expressions that were preposterous previously. Artistic bones can be
dissected and categorized using artificial intelligence to help preserve them
for future generations. Additionally, Al can be used to create interactive
digital performances of artistic works.

Gustay Klimt paintings destroyed in fire
digitally restored by AT
Al is used to improve various forms of art. For instance, AI can be used to
make music that is tailored to your preferences and to improve the visuals
of movies and video games so that players can have a more immersive
experience. Additionally, it makes it possible to create art based on
scientific principles. For instance, Al can be used to fantasize intricate
scientific data, making it more understandable to non-scientists.



SAMPLES OF LEARNERS’ WORK - MINI ARTICLE TITLES

Negotiating With Emotions: Handling Ours And Others'

Teacher Training And Cultural Convergence

Perception Bias In Art: Exploring The Divide Between Ai-generated And Human Artworks.

The Power Of Language Education In Cultivating Cultural Convergence

Moving Beyond Word-for-word Translation In Advertisements For The Chinese Market: Achieving Effective Cultural
Translation With Transcreation

Cultural Appropriation And Respect For The Other: A Look Into The Marketing Of Cultures In Music

Cultural Appropriation By The Other

How Political Correctness Affects Multicultural Business Relationships

The Vital Role Of Translators In A Globalized World
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FINAL CONSIDERATIONS

1. Learners’ perceptions of the various Q
itive.
tasks they had to do were very positive ATTENTION

2. Opportunity for learners to do

; something they felt was relevant,
RELEVANCE resulting in increased motivation.

3. Active learning approaches Q
increase learner engagement,
creativity, autonomy, CONFIDENCE

critical thinking and confidence.
Q 4. Process empowers
learners to be ready for the

SATISFACTION workplace or for further study.

MOTIVATION
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/B 4N INNOVATION _
IN LANGUAGE \
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