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Abstract  
In Syria, in the pre-war period, local and international organizations enjoyed an ideal environment of 
good legislative laws and growing consumer demands for different goods and services amidst 
economic openness to all countries of the world. While, in the post-war period, local and foreign 
organizations will compete together over many promising opportunities of reconstructions and 
investments. In order to succeed and work efficiently, all organizations need to raise and improve their 
level and practice of public relations as the most effective mean of organizing communication with 
their internal and external public. This requirement call management of organizations to understand 
the system which they work according to (if it is open or close), determine nature and characteristics of 
each category of their public (if public effectively process and request information on a particular 
issue) and anticipate activities of public relations in the light of their organizational behavior. This is the 
essence of this research. 
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Research's Terminological Base: In order to identify the problem of this research, as well as to 
structure its hypotheses and questions, the terminologies used in all its fundamentals are analyzed as 
follows: Public relations: A large number of existing studies in the broader literature have examined 
public relations. K. Fitch (2017) indicates that public relations management within any organization is 
part of its organizational structure. Some researches note that organizations are also interested in the 
function of public relations in order to build their corporate image among their public.��K. Ying Mak 
(2016), demonstrated that there is no one ideal way to manage public relations in all situations as 
there are many differences between people, times and circumstances. So the theory of Systems 
Model of Public Relations or any other theory can't provide any ready recipe about the best way to 
manage a certain situation under certain circumstances�� 
Basically, M. Aronczyk, L. Edwards, A. Kantola (2017), suggest that the essence of the Systems 
Model of Public Relations is that the management practices must be in general conformity with all 
different tasks undertaken by individuals (with the external environment and with the needs of the 
internal and external public of the organizations)�� In general, they claims that the concept of public 
relations does not differ among organizations, and difference only occurs in practice when goals of 
public relations reflect philosophy of organization it expresses. G. Thompson (2016) took a long time 
to compile a comprehensive definitions of public relations and classify its main ideas. Through his 
analysis of definitions, he found that public relations is a distinctive administrative function that helps to 
establish, supervise, and maintain mutual communication, understanding, acceptance and 
cooperation between any organization and its environment and public, including crisis communication. 
J. Johnston (2017) observed that public varied among those who actively seek and deal with 
information about their organizations because they serve their interests, and those who simply receive 
information without any effectiveness by them in their relationship with their organizations.  
 

Discussion  
Many researchers worked hard to reach definitive models for the practice of public relations that can 
be used as a reference by both students and experts. First, Press Agent/ Publicity Model. M. Toledano 
(2017), argues that conforming to this model, public relations aims to achieve fame and publicity for 
organizations by publishing their names in all possible ways. Information provided to the public is often 
insufficient or is based on certain facts or misleading to deceive these public. It also uses one-way 
communication from organizations to their public and doesn't use scientific researches, and if they are 
used, they are usually primitive like counting the presence in a certain activity�� Second, Public 
Information Model. S. Davidson (2016), alleges that according to this model, public information is the 
most important objective. Experts of public relations in this model focus on the transfer of information 
and the dissemination of news honestly and objectively as much as possible through one-way 


