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FORMA.Azione	
   srl	
   is	
   a	
   private	
  
company	
   commi>ed	
   to	
   adults	
  
educa@on	
   and	
   voca@onal	
  
training.	
  	
  
	
  
Since	
   1997,	
   it	
   works	
   with	
  
European	
   and	
   na@onal	
   funds,	
  
mainly	
  ESF.	
  	
  

Our	
  company	
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It	
  aims	
  at:	
  
	
  
•  crea@ng	
   concrete	
   opportuni@es	
   for	
   the	
   professional	
   and	
  

social	
  development	
  of	
  the	
  target	
  groups	
  
	
  
•  improving	
   access	
   to	
   training,	
   in	
   par@cular	
   for	
   low	
   skilled	
  

workers,	
  elderly	
  people	
  and	
  women	
  

•  suppor@ng	
  career	
  and	
   individual	
  guidance	
  to	
  encourage	
  self-­‐
consciousness	
  in	
  managing	
  careers	
  and	
  acGve	
  ageing	
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•  ICT,	
  languages	
  and	
  communica@on	
  skills	
  	
  
	
  (Gemma	
  –	
  best	
  prac@ce)	
  	
  

•  Key	
  skills	
  to	
  access	
  and	
  succeed	
  in	
  the	
  labour	
  market	
  	
  
(Lav.ORO)	
  

•  ‘Learning	
  to	
  learn’	
  as	
  mo@va@onal	
  tool	
  

	
  

Our	
  experience	
  on	
  adults	
  educa@on…	
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"Both	
   crea+vity	
   and	
   the	
   capacity	
   to	
   innovate	
   are	
   key	
   human	
  
quali+es	
  -­‐	
  they	
  are	
  inherent	
  to	
  all	
  of	
  us,	
  and	
  we	
  make	
  use	
  of	
  them	
  in	
  
many	
   situa+ons	
   and	
   places,	
   whether	
   knowingly	
   or	
   not.	
   With	
   this	
  
European	
   Year,	
   I	
   would	
   like	
   to	
   see	
   that	
   the	
   ci+zens	
   of	
   Europe	
  
understand	
  beDer	
  that	
  by	
  promo+ng	
  human	
  talents	
  and	
  the	
  human	
  
capacity	
  to	
  innovate,	
  we	
  can	
  ac+vely	
  shape	
  Europe	
  for	
  the	
  beDer,	
  to	
  
help	
  it	
  fully	
  develop	
  its	
  poten+al,	
  both	
  economically	
  and	
  socially”.	
  
	
  
(Ján	
  Figel	
   -­‐	
   European	
  Commissioner	
   for	
  Educa@on,	
  Culture,	
  Training	
  and	
  Youth	
   in	
  
2009)	
  
	
  
	
  
	
  

Crea@ve	
  Vitamins	
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•  To	
   strengthen	
   and	
   enhance	
   the	
   basic	
   competences	
   of	
   no-­‐
professionalized	
  adults	
   in	
  cultural	
  and	
  performing	
  arts,	
  drama	
  
and	
   general	
   ar@s@c	
   field	
   (photography,	
   comics,	
   musical	
  
educa@on,	
  etc.)	
  

•  To	
   facilitate	
   the	
   development	
   of	
   personal	
   interests	
   and	
  
become	
  actors/promoters	
  of	
  the	
  local	
  cultural	
  environment	
  	
  

	
  
•  To	
  support	
  adults	
  in	
  succeeding	
  at	
  the	
  work	
  place	
  as	
  well	
  as	
  in	
  
seeking	
  new	
  job	
  opportuni@es	
  

	
  

Crea@ve	
  Vitamins:	
  objec@ves	
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1) Read reality by mean of cinema language 
20 hours 

2) Read reality by mean of documentary 
language 20 hours 
3) Analyse and represent: the social 
documentary 50 hours 
4) Basic course of screen-play 30 hours 

5) History and critics of contemporary art 30 hours 
6) Communicate by mean of photography 45 hours 
7) Comics: tool of mass media communication, 
expressive art 40 hours 

8) How to re-invent "Vintage" in fashion 30 hours  
9) Guide to listening to musical genres 22 hours 
10) Theatrical performance 48 hours 

11) Discovering itself by storytelling 48 hours 

12) Tai Chi: how becoming more self-confident  48 hours 

13) Body language: Dance as a language 48 hours 
 

Crea@ve	
  	
  
Vitamins:	
  	
  
courses	
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Dance	
  as	
  a	
  Language	
  

Tai-­‐Chi	
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Theatrical	
  Performance	
  

Storytelling	
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•  Professional	
  teachers,	
  with	
  a	
  strong	
  prac@cal	
  approach	
  

•  Result-­‐oriented	
  courses	
  	
  	
  

•  Educa@on	
  and	
  entertainment	
  	
  

•  Convivial	
  and	
  friendly	
  atmosphere	
  

Crea@ve	
  Vitamins:	
  methodology	
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•  82%	
  of	
  the	
  par@cipants	
  ended	
  the	
  training	
  ac@vi@es	
  with	
  
success,	
  achieving	
  the	
  final	
  formal	
  cer@fica@on	
  	
  

•  Around	
  70%	
  of	
  par@cipants	
  were	
  women	
  

•  The	
  involved	
  associa@ons	
  had	
  the	
  chance	
  to	
  improve	
  and	
  
disseminate	
   their	
   cultural	
   and	
   ar@s@c	
   proposals	
   and	
  
training	
  ac@vi@es	
  	
  

Crea@ve	
  Vitamins:	
  results	
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Crea@ve	
  Vitamins:	
  strengths	
  

•  Transferability	
  
	
  
•  Considerable	
  impact	
  on	
  the	
  society	
  and	
  its	
  cultural	
  life	
  

•  Wide	
  network	
  of	
  local	
  stakeholders	
  

•  Opportunity	
  for	
  local	
  cultural	
  associa@ons/bodies	
  in	
  @mes	
  
of	
  economical	
  restric@ons	
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Crea@ve	
  Vitamins:	
  	
  
areas	
  of	
  improvement	
  
•  Re-­‐focus	
  the	
  projects	
  in	
  terms	
  of	
  job	
  crea@on	
  

•  Promote	
  trans-­‐na@onality	
  

•  Allow	
   a	
   longer	
   impact	
   of	
   the	
   results	
   on	
   the	
   par@cipants	
  
and	
  on	
  the	
  society	
  	
  

•  Improve	
  awareness	
  on	
  the	
  economic	
  relevance	
  of	
  similar	
  
ini@a@ves	
  	
  



Thank	
  you	
  for	
  you	
  a>en@on!	
  


