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Abstract 

 
In this paper authors deals with the relationship between young people i.e. the generation of the 80’s 
and 90’s, known as millennials, and the media. The question is how daily news attracts young people 
and if there is mutual trust? Does the media today have to find a new approach to shaping the news 
and how millennials participate (or not) in their transformation? Studies conducted in the U.S. and 
Europe indicates a significant increase in monitoring the daily news on the Internet, especially in the 
population under 35 years of age. At the same time there was an increase in distrust of the media, and 
the lack of interest in national politics. This paper considers the possibility that the future generations 
will be completely uninterested and uninformed. However, it can not be said that millenials have no 
need for information and communication. Their digital networking shows that they constantly 
communicate. 

 
References 

 
[1] Anatole, Emily, Millenials Are Re-Shaping The Concept of ‘News’, MediaPost, November 9, 2012, 

Accessed December 10, 2012. 
http://www.mediapost.com/publications/article/186959/millennials-are-re-shaping-the-concept-of-
news.html#axzz2IbbXO5UH 

[2] Anderson Quitney Janna, 2012, “Millennials will benefit and suffer due to their hyperconnected 
lives”, in: Pew Research Center’s Internet & American Life Project, Washington, (2012): 1-36, 
Accessed December 20, 2012. 
http://www.elon.edu/docs/e-
web/predictions/expertsurveys/2012survey/PIP_Future_of_Internet_2012_Gen_Always_ON.pdf 

[3] Bibby, Reginald Wayne, Russel, Sarah and Rolheiser, Ron. The Emerging Millennials: How 
Canada’s Newest Generation is Responding to Change and Choice. Canada: Project Canada 
Books, 2009. 

[4] Dykastra, Josh Allan, Why Millennials Don’t Want to Buy Stuff, FastCompany, July 13 2012, 
Accessed 10, 2012. 
http://www.fastcompany.com/1842581/why-millennials-dont-want-buy-stuff 

[5] Henion, Andy, and Becker, Mark, Multiple media use tied to depression, anxiety, Michigan State 
Univesity, December 4, 2012, Accessed December 20, 2012. 
http://msutoday.msu.edu/news/2012/multiple-media-use-tied-to-depression-anxiety/ 

[6] “Internet Gains on Television as Public’s Main New Source - More Young People Cite Internet than 
TV,” Pew Research Center for the People & the Press, January 4, 2012, Accessed November 10, 
2012. 
http://www.people-press.org/2011/01/04/internet-gains-on-television-as-publics-main-news-source/ 

[7] Kingkade, Tyler, Millennials And News Study: Youth View The News As ‘Garbage,’ Don’t Like 
Being Talked Down To By It, The Huffington Post, September 18, 2012, Accessed December 20, 
2012. 
http://www.huffingtonpost.com/2012/09/18/millennials-hate-the-
news_n_1882080.html?fb_ref=email_share_box&fb_source=message 

[8] Mediascope Europe: Results for Serbia with European Highlights, IAB Europe, Accessed 
December 24, 2012. 
http://www.iab.rs/upload/documents/prezentacije/Mediascope%20Europe%202012_Serbia_SUMM
ARY.pdf 

[9] The Millenials, News, and 2012 Presidental Election Summit - UT Austin School of Journalism Host 
Summit on Covering the 2012 Presidental Election to Engage the Millennial Generation, April 5 
2012, Accessed December 22, 2012. 
http://journalism.utexas.edu/news/millennials-news-and-2012-presidential-election-summit 



 

[10] Morales, Lymari, U.S. Distrust in Media Hits New High, 21 September 2012, Accessed December 
20, 2012. http://www.gallup.com/poll/157589/distrust-media-hits-new-high.aspx 

[11] Poindexter, Paula. Millenials, News and Social Media: Is News Engagement a Thing of the Past. 
New York: Peter Lang Publishing, 2012. 

[12] Terkl, Seri. Sami zajedno. Beograd: Clio, 2011. 
[13] Twenge, M. Jean, and Campbell, W. Keith. The Narcissism Epidemic: Living in the Age of 

Entitlement, Free Press: New York, 2009. 
[14] Veen, Wim and Vrakking, Ben. Homo Zappiens. Growing up in a digital age. London-New York: 

Continuum International Publishing Group, 2007. 
 


